International Journal of Innovative Research and Advanced Studies (IJIRAS)

Volume 12 Issue 7 (Special Issue), July 2025, Website: www.ijiras.com

ISSN: 2394-4404

Email Marketing Best Practices For Maximizing Open And Click
Rates

J. Abhinaya
P. Rasikha

11-M.Com
Idhaya College for Women (A), Kumbakonam
(Affiliated to Bharathidasan University)

perform better, such as:
v’ Education: 4.4%
v’ Agriculture: 3.4%
v" Government: 4.31%.

industries.
Top-performing industries include
v Media 10.71 %
v' Education 15.7 %
v' Government & politics 14 -17 %

rate (CTOR) benchmarks, Email Compaigns promotions.

Abstract: A good email marketing metrics vary across industries, but here are some general benchmarks. Good email
open rates 17-28% is considered a good open rate, but industry-specific benchmarks can differ significantly. For instance,
government emails have a high average open rate of 40.55%, while vitamin supplements average around

27.34%.0therindustries with high open rates include: Art Galleries: 52.07%, Non-profit:-profit: 53.21%.Click
through rates (CTR), typically falls between 2-5%,with an average of 2.00% across all industries. Some industries

Click-to-open rates (CTOR), is generally considered to be between 6-17%, with an average of 5.63% across all

Keywords: Email marketing metrics, Open rates benchmarks, Click-through rate (CTR) benchmarks, Click-to-open

I. INTRODUCTION

Email marketing persist to be a highly effective digital
marketing tactics, bestowing a direct channel to with your
audience and drive participation. To make the most of your
pushes.

Homing in maximizing email open and click-through rate
is crucial. By authenticating your emails are opened and
clicked, you can increase image exposure, drive online
platform traffic, and finally boost sign-ups and sales.

To maximize email open and click rates, targeting on
crafting compelling domain line, Personalizing content, fine-
tuning send times, and securing mobile promptness

Additionally, uphold a clean email list, Use clear calls to
gesture, and fragment your viewers for aiming at cues.

Il. OBJECTIVES

The main objectives of email marketing best practices for
maximizing open and click rates are to increase the number of
listeners who open your emails and then click
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On the links within, them. This is fulfilled by creating
gripping material,

Adapting announcement, enhancing theme lines and
email pattern, splitting your followers, and securing handheld
devices reactivity.

EMAIL MARKETING

OBJECTIVES

v' Increase Open Rates:

Drive more addressees to open your emails by creating
irresistible theme lines and. preheader text, Personalizing
emails, and enhancing.

v Boost Click-Through Rates:

Encouraging users to click On your calls-to-actions by
giving related, engaging content, using clear and concise
CTAs, and streamlining email pattern for visual appeal.

v" Improve :

e Conversation Rates

Train readers through the desired action, such as making a
purchase or signing up for a service, by providing clear calls-
to-action, pertinent landing pages, and a seamless user.

e Enhance Engagement:

Foster a positive relationship with your spectators by
providing valuable data, responding to feedback, and offering
a seamless experience across all devices.

e Build a Strong Email List:

Attention new client by offering valuable material and
incentives, and maintain list hygiene by Regularly cleaning
and promoting your Email list.

e Track and Analyze Results:

Monitor key metrics like open rates, click-through rates,
and transition rates to pinpoint what's working and what
demands progress.

EMAIL MARKETING

BEST PRACTICES
v/ Segmentation:

Divide your emails list into smaller, focused team based

on demographic, manner, or desire to send more applicable
and customized announcements.

v Personalization:

Use end-user names, favor, and past interactions to
crafting a more own and engaging experience.

v Compelling Subject Lines:

Making attention-grabbing topics lines that precisely
displays the email content and cheer opens.

v" Mobile Optimization:

Assured emails are easily readable and visually charming
on all devices, especially mobile phones, as a large percentage
of emails are opened on mobile devices.

v’ Clear Calls to Action:

Use famous and clear calls to task to lead donees towards
the desired next step.

v' Engaging Content:

Giving valuable, relevant, and interesting content that
reasonates With your viewer's interests.

v/ Testing and Optimization:

Repeatedly test different topic lines, concepts, and pattern
elements to identify what action best for you viewers.

v Timing And Frequency:

Send emails at perfect times and usually based on your
viewers response and inclination.

v Avoid Spam Filters:

Use a reputable transmitter name and email address, and
avoid spam to sending emails to avoid unsubscribes.

v Build trust:

Be predictable With your publisher name and email
address, avoid spam trigger words, and ensure your emails are
sent from a verified zone.

v Double Opt-in:

Put into practices a double opt-in procedure to ensure
supporter are sincerely eager in collecting emails.

v Monitor and Analyze:

Track key metrics and analyze output to understand
what's working and what needs enhancement.
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I1l. EMAIL MARKETING BEST PRACTICES 2025

The emails marketing landscape is constantly evolving,
with several trends and best practices emerging or solidifiying
their importance in 2025.

e Hyper-Personalization With Al:

Move beyond basic Personalization.
Leverage Al For Efficiency and Creativity.

AN

v’ Strong Focus On Privacy And Compliance:
e  Proritize User Consent.
= Build Trust Through Transparency.
v"Increased Use Of Interactive Elements:
e Engaging Subscribers With Dynamic Contents.
e Utilize AMP For Emails.
v Mobile-First Design and Accessibility:
e  Optimize For Mobile Devices.
®  Priorities Accessibility.
v’ Segmented And Niche Newsletters:
e Move away from generic blast.
e Build a Sense of community.
v Embracing Sustainability:
e Reduce Emails Environment Impacts.
e Showcase Ethical Practices.
v’ Importance of A/B Testing and Analytics:
e Test and Refine Everything.
e  Move Beyond open rates.
e | everage Al For deeper Insights.

IV. WHAT's CONSIDERED GOOD CLICK-THROUGH
RATE (CTR)?

So what is considered a good Click- Through rates? It
varies from industry to industry. It's importance to know your
industry CTR, so you can know whether your google ada

Compaigns is successful or not.

Let's say, for example, your CTR might be just 3% .Since
the number is pretty low, you might feel like your Compaign
isn't performing well. But if the industry average is only 2%,
you're doing great. According to recent word stream research,
SOME OF THE AVERAGE CTRs are:

B2B: 2.4%

Dating & Personals: 6.1%

eCommerce: 2.7%

Real Estate: 3.7%

Technology: 2.1%

The average Click-through rate for google ads is about 2-
6%.Some people see this think, ”why even bother?” But keep
in mind that you can get a 500% Increase in your ads
impression with one simple change. If you are only getting
10clicks per 100 ads shown, you can increase your number of

ANANANANN

clicks 2-fold simply by improving your CTR to about 5%.This
results in 20 clicks per 100 ads shown. Email marketing

revenue growth:
~

Email Marketing Revenue Statistics (Worldwide)

&) MailBluster

4
Email marketing is a potent tool for businesses, enabling
them to connect with their target audience, drive conversions,
and boost revenue. With a projected revenue growth from $7.5
billion in 2020 to $17.9 billion by 2027, email marketing has
proven its effectiveness in the digital landscape. The
increasing number of email users worldwide, expected to
reach 4.6 billion by 2025, further solidifies its importance.

*Key Benefits and Statistics*

*High ROI:*

Email marketing delivers an impressive return on
investment, with an average ROI of $42 for every $1 spent.

*Increased Engagement:*

Personalized emails can increase open rates by 26%,
while segmented email lists can boost revenue by up to 760%.

*Mobile Optimization:*

With 61% of emails being opened on mobile devices,
mobile-friendly designs are crucial for maximizing
engagement and conversion rates.

*Automation:*.

Automated emails can generate 320% more revenue than
non-automated ones, highlighting the importance of
leveraging automation tools in email marketing campaigns.

*Best Practices for Success*

*Personalization:*

Tailor your email content to individual preferences and
behaviors to increase engagement and conversion rates.

*Segmentation:*

Divide your email list into targeted groups to deliver
relevant content and boost revenue.

*Mobile-Friendly Design:*

Ensure your emails are optimized for mobile devices to
cater to the growing number of mobile users.

*Automation:*

Leverage automation tools to streamline your email
marketing campaigns, improve efficiency, and drive revenue
growth.
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V. EMAIL MARKETING STRATEGY

MAINTAIN COMMUNICATION CUSTOMER REQUIREMENT

CHANNEL WITH CUSTOMERS ANALYSIS & RESEARCH
suazg;{a'é:?;?u‘;nc%mm o CAVEAIGIROVRRYIEW,

AND DEFINED OBJECTIVES
TO CUSTOMERS
REVIEW & DEFINE KPI's
[KEY PERFORMANCE INDICATORS)

DESIGN OF HIGH QUALITY,
PROFESSIONAL EMAILS
y VISUALISE, DEVELOP & BUILD

VIA MAILCHIMP ANALYTICS
MAILCHIMP PLATFORM \
LANDING PAGE DESIGN -
VISUALISE, DEVELOP & BUILD
A well-crafted email marketing strategy is essential for

DEVELOP & MANAGE
TARGETED CONTACT LISTS
businesses to connect with their target audience, drive

conversions, and boost revenue. Here's a detailed explanation
of a comprehensive email marketing strategy:

*OBJECTIVE:*

The primary objective of an email marketing strategy is to
create a personalized and engaging experience for subscribers,
driving them to take action and become loyal customers.
*Target Audience:*

Identify your target audience based on demographics,
behavior, and preferences. Segment your email list to cater to
different groups, such as new subscribers, active customers,
inactive customers, and prospects.

*Email Content Strategy:*

*Welcome Emails:*

Send a welcome email to new subscribers, introducing
them to your brand, and offering a discount or a free resource.

*Newsletters:*

Send regular newsletters with updates on new products,
services, or promotions, keeping subscribers informed and
engaged.

*Promotional Emails:*

Send targeted promotional emails with special offers,
discounts, or limited-time deals, driving conversions and sales.

*Abandoned Cart Emails:*

Send emails to customers who have abandoned their
shopping carts, reminding them to complete their purchase.

*Transactional Emails:*

Send transactional emails with order confirmations,
shipping updates, and delivery notifications, keeping
customers informed about their purchases.

*Email Design and Optimization:*
*Mobile-Friendly Design:*

Ensure that all emails are optimized for mobile devices,
with a responsive design that adapts to different screen sizes.

*Clear and Concise Content:*

Use clear and concise language in email content, making
it easy for subscribers to understand and take action.

*Strong Call-to-Action (CTA):*

Use a strong CTA in emails, driving subscribers to take
action and convert.

*Personalization:*

Use personalization techniques, such as using the
subscriber's name, tailoring content based on their interests,
and using dynamic content.

*Email Sending Frequency:*

*Welcome Emails:*

Send welcome emails immediately after subscription.

*Newsletters:*

Send newsletters on a regular basis, such as weekly or
monthly.

*Promotional Emails:*

Send promotional emails on a regular basis, such as
weekly or bi-weekly.

*Abandoned Cart Emails:*

Send abandoned cart emails within 24 hours of cart
abandonment.

*Email Tracking and Analysis:*

*Open Rates:*

Track open rates to measure the effectiveness of subject
lines and email content.

*Click-Through Rates (CTR):*

Track CTR to measure the effectiveness of email content
and CTAs.

*Conversion Rates:*

Track conversion rates to measure the effectiveness of
email campaigns in driving sales and revenue.

*Unsubscribe Rates:*

Track unsubscribe rates to measure the effectiveness of
email content and frequency.

*Email Marketing Automation:*

*Welcome Email Automation:*

Automate welcome emails to new subscribers.

*ABANDONED CART EMAIL AUTOMATION:*

Automate abandoned cart emails to customers who have
abandoned their shopping carts.

*Birthday Email Automation:*

Automate birthday emails to subscribers with a special
offer or discount.

*Budget Allocation:*
*Email Software:*

Allocate budget for email marketing software, such as
Mailchimp or Constant Contact.

*Content Creation:*

Allocate budget for content creation, such as copywriting
and design.
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*Email List Rental:*
Allocate budget for renting email lists or purchasing
email lists from reputable vendors.

*Timeline:*

v *Month 1-3:* Set up email marketing software, create
email content, and build email list.

v *Month 4-6:* Launch email marketing campaigns and
track results.

v’ *Month 7-9:*Analyze results, optimize email campaigns,
and plan for future campaigns.

VI. CONCLUSION OF EMAIL MARKETING

In conclusion, email marketing remains a powerful and
effective digital marketing strategy for businesses to connect
with their target audience, drive conversions, and boost
revenue. By leveraging personalized and targeted email
campaigns, businesses can build strong relationships with
customers and prospects, drive website traffic, generate
quality leads, and ultimately increase sales. With its high ROI,
measurable results, and ability to be optimized through
automation and analytics, email marketing continues to be an
essential tool for marketers looking to achieve their business
goals and drive long-term growth.
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*APA Style Reference*
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Publisher.
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